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Company Profile

Sealed Air is the new global leader in food safety and security, facility
hygiene and product protection. Reaching nearly 80 percent of the
world's population with widely recognized and inventive brands such as
Bubble Wrap® brand cushioning, Cryovac® brand food packaging
solutions and Diversey® brand cleaning and hygiene solutions.

Sealed Air offers efficient and sustainable solutions that create
business value for customers, enhance the quality of life for consumers
and provide a cleaner and healthier environment for future generations.
On a pro forma basis, Sealed Air generated revenue of $7.6 billion in
2010 and has approximately 26,000 employees operating in 69
countries serving customers in 175 countries.

This Statement sets forth Sealed Air’s practices and expectations with
regard to its suppliers and the environment in which we live.
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1. Sealed Air Code of Conduct:

Sealed Air's Code of Conduct for all employees is available on our website at:
http://www.sealedair.com/pdf/code_of conduct.pdf

Pursuant to our Code of Conduct, we seek to conduct our business in accordance
with the highest standards of business ethics. These high business ethics that have
characterized our approach to business throughout our history demand high
professional standards, place a premium on honesty and fair dealing and require
compliance with laws that affect our business. We require our suppliers to maintain
equally high standards.

The Code of Conduct also reinforces our commitment to the spirit and practice of
equal employment opportunity and the benefits of a diverse workforce.

1.1 Standards of Conduct

As stated above, Sealed Air conducts its global operations in compliance with its
Code of Conduct. Suppliers are required to familiarize themselves with the Code of
Conduct and shall respect and abide by the Code of Conduct in all of their dealings
with Sealed Air. Similarly, suppliers are prohibited from engaging in any conduct to
induce a Sealed Air employee to violate the Code of Conduct.

a. Suppliers are required to establish appropriate business standards,
procedures and controls including those necessary to avoid any conflict with
the Code of Conduct and are required to enforce their employee’s compliance
with such standards, procedures and controls.

b. All payments by Sealed Air to Suppliers must be received by suppliers for
their own account and suppliers are not permitted to offer, give or promise
any part of such payments, directly or indirectly, to any government official,
political party or official thereof, or any candidate for political office.

c. Suppliers are required to exercise reasonable care and diligence to prevent
any actions or conditions which could result in a conflict with the Code of
Conduct. This obligation applies to the activities of the employees, agents and
subcontractors of suppliers in their relations with the employees of Sealed
Air and their families and/or third parties. Such efforts include, but are
not limited to, suppliers establishing precautions to prevent their
employees, agents or subcontractors making, receiving, providing or offering
any payments, non-nominal entertainment, guarantees, loans, non-token or
non-nominal gifts, personal benefits or other considerations. Sealed Air’s
Buyers are required to inform their immediate supervisors of any gift(s)
offered or received. Under no circumstances are any such gifts to be used
as a basis for the award of business.

Sealed Air awards contracts to suppliers on the basis of total “landed” cost and best
value, which includes competitive price, quality, delivery and service.

Buying decisions are based upon business benefit to Sealed Air and its customers.
Favoritism must not be a part of the procurement process. A formalized procurement
referencing process may take time, but facilitates better decision-making and
documents the fact-based rationale for the decisions made.



2. Competition:

Sealed Air relies significantly on its supply base to provide high quality and
competitively priced goods and services in order to be able to provide the same to its
customers. We therefore aim to create strategic partnerships with our suppliers when
the circumstances require it and to foster a business environment where we can
expect products to constantly improve, where suppliers stand behind their products
and services, and charge us competitive prices. In return, Sealed Air aims to pay
every invoice accurately presented in line within agreed terms, will work vigorously
with its suppliers to support the development of products, processes and services.
We expect our suppliers to actively self-assess their own standards of supply.

Suppliers with disputes or issues with Sealed Air will escalate the problem to National,
Regional or Global purchasing management, but will never stop the supply of goods
or services until such escalation has been exhausted. In this way, we can jointly stay
competitive in an ever-evolving world, supporting strong and profitable growth for all.

3. Compliance with Laws:

At a minimum, suppliers will comply with the national and local laws and regulations
of each country that apply to the conduct of our business.

EMPLOYMENT PRACTICES:

CHILD LABOR: Suppliers shall only employ individuals who meet the applicable
minimum age requirements in the country of employment.

FORCED LABOR: Suppliers will not utilize forced labor in the manufacture of their
products, nor condone physical or other unlawful abuse or harassment.

COMPENSATION: Suppliers will provide wages and benefits that comply with all
applicable laws and regulations, and equal or exceed the prevailing local wage for
similar work in similar industries. Compensation for overtime work and other
premium pay situations will be provided as required by applicable law or collective
bargaining agreements.

WORKING HOURS: Suppliers will identify local legal limits on work hours and will not
exceed them.

FREEDOM OF ASSOCIATION: Suppliers must respect workers’ rights to form and join
organizations of their choice and to bargain collectively without unlawful interference.
Workers who make decisions for or participate in such organizations will not be the
object of discrimination or punitive disciplinary actions and the representatives of
such organizations will have access to their members under conditions established
either by local laws or mutual agreement between the employer and the worker
organizations.

DISCRIMINATION: Suppliers shall comply with all local and national laws prohibiting
discrimination in hiring and employment practices on the ground of race, color,




religion, sex, age, physical ability, national origin or any other applicable prohibited
basis.

WORKPLACE ENVIRONMENT: Suppliers shall provide employees with a safe and
healthy working environment with policies and practices in place to minimize the risk
of accidents, injury, and exposure to health risks.

3.1 Issues and Disputes

Suppliers with questions or concerns about these guidelines or any other aspect of
their business relationship with Sealed Air should contact their national or regional
purchasing manager (contacts on the Sealed Air website at
www.sealedair.com/suppliercenter)

4. Communications

We expect our suppliers to take appropriate steps to communicate these "Principles
& Practices" to their employees, including posting these Principles in the local
language in an accessible place.

5. Diversity & Inclusiveness

We are developing comprehensive programs and policies to ensure the inclusion of
diversity strategies that aren’t just about diversifying our workforce--we are aiming
to have systems and processes that are fully inclusive, where all stakeholders’
contributions are sought, valued and measured.

Our vision is to develop and implement an affirmative strategy to ensure that
Minority, Woman, Veteran and Disabled owned businesses have the maximum
practical opportunity to participate as sources of supply and services to our Company.

We recognize that there are multiple categories for Supplier Diversity and because of
that we became members of the NMSDC (National Minority Supplier Development
Council) and WBENC (Women’s Business Enterprise National Council) to help us drive
this effort. Our next step is to invite you to participate in this program, share with
you our purchasing objectives and jointly develop reports to monitor our business
relationship.

6. Financials

Sealed Air applies sound financial practices and ensures transparency in financial
dealings by implementing appropriate internal controls over accountability and
governance for accurate financial reporting and financial disclosures.

Corruption, extortion and embezzlement in any form are strictly prohibited.
Suppliers must not offer or accept bribes or other means to obtain an undue or
improper advantage.


http://www.sealedair.com/suppliercenter

7. Sustainability

Sealed Air encourages sustainable operating practices. Suppliers must continuously
strive toward improving the efficiency and sustainability of their operations, including,
without limitation, water conservation, waste minimization, transportation efficiency,
and energy savings.

It is Sealed Air’s policy to:
= Incorporate Life Cycle thinking and tools in all business activities

e Design products and equipment that reduce waste and conserve
energy/materials while optimizing convenience, protection and efficiency

e Utilize materials that minimize the environmental impact — strive to maximize
the content of recycled or renewable materials in our products

= Increase saleable percentage (% of purchase supplies in saleable goods)
< Reduce greenhouse gas emissions
< Reduce energy intensity

We look to our suppliers to have the same approach.



